On June 11, 2007, the Company announced that it had sold a minority position in SunOpta BioProcess to a group of
international investors. In aggregate, SunOpta raised $30,000,000 before related placement costs through the issuance
of non-dividend bearing, convertible preferred shares of SunOpta BioProcess Inc.  SunOpta has retained
approximately 75% of SunOpta BioProcess on a fully-diluted basis. The preferred shares entitle holders to one vote
per share, are non-dividend bearing, redeemable at any time following the seventh anniversary of the closing date
(June 7, 2014) or upon the occurrence of a change in control including a qualified initial public offering (defined in
the preferred share agreement as greater than $50,000,000) and convertible into common shares of SunOpta
BioProcess on a one-for-one basis (subject to customary anti-dilution adjustments) at the option of the holder at any
time. Investors in the private placement were issued, and subsequently exercised, warrants to purchase 648,300 of
SunOpta’s common shares for $11.57 per share.

On July 4, 2007, the Company expanded its existing credit facilities to add two international banks to its lending
syndicate, increase its operating line of credit in the United States by $30,000,000 and add a $20,000,000
acquisition facility available for future strategic acquisitions and capital investments. The additional operating line
replaced other credit facilities that were eliminated earlier in 2007.

On December 3, 2007, the Company announced that Stephen R. Bronfman, SRB Belvedere Trust and The Charles
R. Bronfman Trust (collectively, the “Selling Shareholders”) sold all of their 5,080,532 common shares of
SunOpta. The Company confirmed that it did not receive any proceeds from the offering and that it had entered
into an underwriting agreement at the request of the Selling Shareholders in accordance with a Registration Rights
Agreement between the parties. On December 20, 2007, Stephen Bronfman, Chairman and President of Claridge
Inc., a member of the Company’s Board of Directors, submitted his resignation as a Director. Mr. Bronfman’s
resignation was expected given the liquidation of his holdings in the Company.

On January 24, 2008, the Company announced that inventories within the SunOpta Fruit Group’s berry operations
would require a write-down to net realizable value (“NRV”) plus other adjustments and that previously filed
quarters for 2007 would need to be restated. In January, the Company commenced an in-depth review of its
internal controls and accounting practices at the SunOpta Fruit Group’s berry operations. In February, the Audit
Committee engaged independent counsel and independent accountants to help it investigate and assess the Fruit
Group berry operations accounting practices, including internal control deficiencies. The Audit Committee
completed its investigation and the Board of Directors accepted its recommendations to remediate internal controls
in June 2008. Company personnel have begun to address the weaknesses identified, including having taken a
series of specific actions related to inventory valuations and accounting. The Company has amended its quarterly
financial statements for the periods ended March 31, 2007, June 30, 2007 and September 30, 2007. A discussion
of the material weaknesses in internal controls and the Company’s efforts to remediate those weaknesses is in Item
9A, Controls and Procedures.

The Company received Staff Determination notices on April 2, 2008 and May 20, 2008 from The Nasdaq Stock
Market (“Nasdaq”) stating that the Company was not in compliance with the Nasdaq Marketplace Rules as a result
of the delay in the filing of its Annual Report on Form 10-K for the fiscal year ended December 31, 2007 and its
Quarterly Report on Form 10-Q for the fiscal quarter ended March 31, 2008, and that as a result the Company’s
securities could be delisted. The Company appealed the determination to delist the Company’s securities, and a
Listing Qualifications Panel of Nasdaq notified the Company that it would continue to list the Company’s
securities if (1) the Company reported to the Panel the findings of the Audit Committee investigation by July 20,
2008, and (2) the Company filed delinquent filings by July 31, 2008. The Company has reported the Audit
Committee’s findings to the Panel and has filed its delinquent annual report on Form 10-K, and expects to file its
delinquent quarterly report on Form 10-Q by July 31, 2008.

The Company has also received letters from the Securities and Exchange Commission and from the Ontario
Securities Commission requesting additional information related to the write-down and restatements described in
its January 24, 2008 press release and it received an additional request from the Ontario Securities Commission for
information regarding its stock option granting process. The Company is cooperating with the requests from these
agencies.
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Subsequent to the Company’s press release on January 24, 2008, the Company and certain officers (one of whom
is a director) and a former director were named as defendants in several proposed class action lawsuits in the
United States. These lawsuits were filed in the United States District Court for the Southern District of New York
on behalf of shareholders who acquired securities of the Company between May 8, 2007 and January 25, 2008.
The lawsuits allege, among other things, violations of United States federal securities laws, misrepresentations and
insider trading. These lawsuits are in a preliminary phase and are expected to be consolidated in one class action
with a lead plaintiff. Similarly, one proposed class action lawsuit has also been filed in Canada in the Ontario
Superior Court of Justice on behalf of shareholders who acquired securities of the Company between May 8, 2007
and January 25, 2008 against the Company and certain officers, one of whom is also a director, alleging
misrepresentation, and proposing to seek leave from the Ontario court to bring statutory misrepresentation civil
liability claims under Ontario’s Securities Act. This action is also in its preliminary phase. Management intends
to vigorously defend these actions.

On April 24, 2008, the Company announced the appointment of Mr. Tony Tavares to the position of Vice President
and Chief Operating Officer, effective June 2, 2008. In this role, Mr. Tavares will assume operational and strategic
responsibility for the SunOpta Food Group operations and global supply chain initiatives. Mr. Tavares brings over
20 years of food industry experience to this role.

On June 26, 2008, the Company announced that its Board of Directors had accepted recommendations of its Audit
Committee regarding changes to a number of internal processes and procedures and certain management positions.
It announced that Steve Bromley, CEO, and John Dietrich, CFO, would transition from their current positions by
December 31, 2008. During this transition period the Company will search for suitable replacements. Steve
Bromley will continue to serve on the Board of Directors until his term ends at the Annual Meeting in 2009.

On July 11, 2008, the Company received a waiver of its failure to achieve certain ratios for the three month period

ended March 31, 2008 and the year ended December 31, 2007. The Company also amended its credit facility with
its lending syndicate, primarily to adjust certain covenant ratio calculations and ratio targets.

SUNOQPTA FOOD GROUP

The SunOpta Food Group has been built over the past eight years with the acquisition of thirty-one business
operations. These acquisitions, coupled with significant internal growth, have established a unique, vertically
integrated natural, organic and specialty foods and natural health products company, with global operations,
serving domestic and international markets and representing approximately 90% of SunOpta’s consolidated
revenues. See note 2 of the Consolidated Financial Statements for further details of all acquisitions during 2007
and 2006 or SunOpta’s press releases, which can be found on our website at www.sunopta.com. Below is a
summary listing of acquisitions and significant facilities acquired since inception of the SunOpta Food Group:

Date of Acquisition Business Operations and Significant Facilities Acquired
August 3, 1999 Sunrich Inc
August 15, 2000 Certain assets of Hoffman Aseptic
September 18, 2000 Northemn Food and Dairy, Inc.
March 14, 2001 First Light Foods Inc.
July 18, 2002 Certain assets of Organic Kitchen Inc.
November 1, 2002 Wild West Organic Harvest Co-operative
December 1, 2002 Simply Organic Co. Ltd.
December 4, 2002 Opta Food Ingredients, Inc.
May 8§, 2003 Kettle Valley Dried Fruit Ltd.
October 17, 2003 Pro Organics Marketing, Inc.
November 1, 2003 SIGCO Sun Products, Inc
December 1, 2003 Sonne Labs, Inc.
March 1, 2004 Distribue -Vie Fruits & Legumes Biologiques Inc
April 19, 2004 Purchase of the assets of General Mills Bakeries & Foodservice oat fiber
processing facility
May 1, 2004 Supreme Foods Limited
May 31, 2004 Assets of Snapdragon Natural Foods Inc.
September 1, 2004 Kofman-Barenholtz Foods Limited
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September 13, 2004 51% of the outstanding shares of Organic Ingredients, Inc
(The remaining 49% of the outstanding shares were acquired on April 5, 2005)

June 2, 2005 Earthwise Processors, LLC

June 20, 2005 Cleugh’s Frozen Foods, Inc.

July 13, 2005 Pacific Fruit Processors, Inc

December 22, 2005 Les Importations Cacheres Hahamovitch Inc.

September 21, 2006 Purity Life Health Products Limited

November 7, 2006 Hess Food Group LLC

November 9, 2006 Quest Vitamins Brand of vitamins

December 18, 2006 Aux Milles et une Saisons Inc.

May 4, 2007 Certain assets of Baja California Congelados, S.A. de C.V.

May 14, 2007 Net operating assets of Congeladora del Rio, S.A. de C.V. and all of the
outstanding shares of Global Trading Inc.

August 7, 2007 Operating assets of a soymilk manufacturing facility in Heuvelton, New York.

December 6, 2007 Neo-Nutritionals, Inc.

April 2, 2008 The Organic Corporation.

The Food Group’s strategy is to leverage the platform it has developed and continue to pursue selective
acquisitions that align with its vertically integrated models in the natural, organic, kosher and specialty foods and
natural health products industries. SunOpta believes that these sectors of the food industry are growing at a rate of
10 to 20% per year and that it is fragmented with numerous players in North America and internationally.

Specific strategies of the Food Group in the last several years have included the following:

o Diversify the range of organic and non-genetically modified (“non-GMO”) grain and fruit based products
that SunOpta markets, specifically including businesses that are vertically integrated through ingredients
and packaged products.

e Develop value-added natural and organic food ingredient solutions to meet demands of food
manufacturers wanting to improve the healthfulness of their products and/or expand into the natural and
organic markets.

e Expand the Canadian natural and organic produce, grocery and natural health products distribution
businesses to become the leading coast to coast distributor in Canada. The Distribution Group is
strategically important to the Company beyond its contribution to earnings and prospects for growth as it
provides insights into the trends for natural and organic products; provides a service to the Company’s
ingredient and finished packaged goods customers, providing a one-stop outlet for their products into
Canada; allows identification of potentially new ingredients supply customers and acquisition
opportunities that would allow the Company to expand its vertically integrated model.

e Expand the Company’s ability to source and supply natural and organic products worldwide.

e Invest in healthy convenience food businesses as the Company believes this will continue to be a strong
area of growth for natural and organic food products.

e Expand the number of customer private label programs including the soy and rice beverage categories,
frozen fruit and fruit beverages, and healthy convenience foods.

e  Develop the Company’s presence in operations outside of North America.
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MAJOR DEVELOPMENTS DURING 2007 AND 2008 — SUNOPTA FOOD GROUP

The Company continues to realize its strategy of becoming a major participant in the natural, organic and specialty
foods and natural health products sectors through internal growth and selective acquisitions. The Company
achieved the following through June 23, 2008:

a)

b)

c)

d)

On March 27, 2007, the Company announced that the Fruit Group had entered into exclusive agreements
with Baby’s Best Infant Food Ingredients S.A., located in Mendoza, Argentina, and Fruticola Olmue S.A.,
located in Chile, to expand the supply of organic and natural frozen fruit products from those regions. The
agreements increase SunOpta’s supply of natural and organic strawberries, raspberries and blueberries, apple
and pear purees and fruit and vegetable concentrates from these important supply regions. In the fourth
quarter of 2007, amounts owing from Baby’s Best have been fully provided for due to uncertainty of
collection; however, the Company continues to procure product from Baby’s Best.

On May 4, 2007, the Company announced that it had completed the acquisition of certain assets of Baja
California Congelados, S.A. de C.V. (“BCC”), of Rosarito, Baja California, Mexico for $6,473,000. The
purchase price was cash paid at closing. BCC is a leading frozen strawberry processor in Baja California,
Mexico. Under the terms of the agreement, SunOpta purchased all of the physical assets of the production
facility located in Rosarito and also assumed a long-term lease for the facility, located 20 miles south of
San Diego, California. In addition, SunOpta entered into five year supply agreements with Andrew &
Williamson Sales Co., the San Diego-based former parent of BCC. The agreements provide for the
supply of strawberries from both the Baja California and Oxnard, California growing regions to the
Rosarito facility in addition to SunOpta’s other facilities.

On May 14, 2007, the Company announced that it had completed the acquisitions of the net operating assets
of Congeladora del Rio, S.A. de C.V. (“Del Rio”), and all of the outstanding shares of Global Trading Inc.
(“Global”) for $10,353,000. The purchase price was cash paid at closing and notes payable. Del Rio
operates a fruit processing facility in Irapuato, Mexico. The facility processes strawberries, peaches, mangos,
bananas, pineapples, honeydew melons and other fruits, into individually quick-frozen, block frozen and
purees for the food service, industrial and retail markets. Under the terms of the agreement, SunOpta
purchased all of the net operating assets, including working capital, equipment, land and buildings in
Irapuato. Global, the U.S.-based marketing agent for Del Rio located in Greenville, South Carolina, markets
the fruits processed at Del Rio.

On August 7, 2007, the Company announced that it had acquired certain operating assets of a soymilk
manufacturing facility located in Heuvelton, New York from ProSoya Corporation for $1,300,000. The
addition of this facility strategically expanded the Company’s ability to effectively serve its growing
customer base in the northeastern United States and eastern Canadian markets. Subsequent to
acquisition, the Company completed a number of upgrades to the facility to expand capacity and enhance
product quality. This transaction, since it only relates to the purchase of a plant, is treated as a capital
addition rather than an acquisition for financial reporting purposes.

On December 6, 2007, the Company announced the acquisition of all the outstanding shares of Neo-
Nutritionals, Inc. for $1,786,000, further expanding its vertically integrated production of natural health
products. Neo-Nutritionals, Inc. develops and manufactures a wide range of natural health products,
primarily in tablet, capsule and powder form, and sells the products to both branded natural health
products companies and as private label brands for mass market and natural health retailers. The
transaction included a combination of cash and a note payable.

On March 11, 2008 the Company announced that it had entered into an agreement to establish a joint
venture with Colorado Mills LLC (“Colorado Mills”) of Lamar, Colorado, to build and operate an
organic and natural vegetable oil refining facility. The venture will operate as Colorado Sun Oil
Processing LLC and will be owned 50% by SunOpta and 50% by Colorado Mills. The processing facility
will be located in Lamar, Colorado, adjacent to Colorado Mills’ existing crude oil processing facility, and
will be capable of refining approximately 35 million pounds annually of natural and organic sunflower,
soybean and canola oils. The refining facility is expected to be operational in early 2009.
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g) On April 2, 2008, the Company announced that it had acquired the outstanding shares of Tradin Organics
Agriculture (“Tradin”), a global supplier of wide variety of globally sourced organic food ingredients
including frozen and fresh fruits and vegetables, dried fruits, coffee, cocoa, cereals, rice, soy, beans,
pulses, seeds, nuts, oils, dairy products, seasonings, sweeteners and more. Tradin’s organic foods
sourcing and processing expertise complements the Company’s broad natural and organic foods platform,
sourcing and processing from diverse geographies and serving a global customer base. The combination
of these capabilities is expected to lead to further integrated sourcing and processing opportunities around
the globe. The Company paid €6,000,000 (U.S. $9,417,000) in cash and issued a promissory note for
€1,000,000 (U.S. $1,570,000) bearing interest at 7% and payable March 31, 2010. Additional
consideration is payable on March 31, 2010 in the amount of the greater of €8,000,000 (U.S.
$12,556,000) or 2.5 multiplied by earnings before interest, taxes, depreciation and amortization.

GRAINS AND FOODS GROUP

The Grains and Foods Group specializes in marketing organic, identity preserved (“IP”’), non-GMO grains, foods,
ingredients and processing services with a core focus on soybean, sunflower and comn products. The Grains and
Foods Group ensures that it provides its customers with high quality organic, non-GMO and IP specialty grains
and seeds, by serving as a grower’s supplier of seed, purchaser of the grower’s specialty crops and distributor of IP
and organic specialty products. The Grains and Foods Group’s “seed to table” approach allows it to satisfy the
specific needs of foreign and domestic food manufacturers and processors by providing products in the varieties
and quantities needed in a timely fashion; transporting products to meet customers’ needs by being able to package
in containers, truck, rail or barge; providing product information and technical support during the growing,
processing, and marketing phases; and offering complete product service including grading, formulation,

processing, quality control and packaging.
The Grains and Foods Group’s products include:

1) Whole Grains - The Grains and Foods Group produces a wide variety of IP, non-GMO and organic whole
grains including soy, corn and sunflower for food applications offering premium varieties with superior
food quality. The vertically integrated model results in control at every stage of production, from seed
selection and growing to storage, processing and transportation.

2) Ingredients - The Grains and Foods Group specializes in organic, non-GMO and IP grains based
ingredients including:

e  Soy Ingredients: The Grains and Foods Group provides raw material sourcing and processing,
ingredients, dehulling and processing in liquid-base and spray-dried form, and roasted products.

e Grain and Dairy Based Ingredients: The Grains and Foods Group’s grain-based
ingredients utilize non-GMO and organic soy, comn, sunflower and rice; specialty organic
functional ingredients, including maltodextrins, tack blends, fiber products, flavor enhancing
products include snack coatings and flavor systems; and an innovative line of organic dairy
ingredients, including milk, whey and cheese powders. The Grains and Foods Group also
produces non-GMO and organic soy and sunflower oils.

3) Consumer Products — The Grains and Foods Group offers a variety of packaged food products for retail
and foodservice use including:

e  Private Label - The Grains and Foods Group produces a wide variety of packaged products
for alarge number of retailers and consumer food companies, including aseptic and
refrigerated soymilk, rice, almond and alternate beverages, frozen edamame and vegetable
blends, and roasted grain based snacks.

¢  Branded food products including:

e SoyUm Soymilk - This product is currently sold to foodservice operators, health
food stores and supermarkets in the U.S., Caribbean and Mexico.
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e Dakota Gourmet - Dakota Gourmet Snacks specialize in providing healthy,
natural and organic snacks to schools, daycare centers, retailers and healthcare
facilities throughout North America, including military facilities. Products
include sunflower kernels, roasted corn and soy nut snacks.

e  Sunrich Naturals - This brand offers a variety of frozen edamame and vegetable
blends to health food stores and supermarkets in the U.S. and Canada.

4) Animal Feed and Inputs - The Grains and Foods Group provides a full range of grain-based animal feed
and pet food products. The premium feed products originate from select organic and non-GMO soy, corn,
sunflower and other grains. The Grains and Foods Group prides itself on using the minimum processing
necessary to maintain the inherent whole grain goodness while enhancing the nutritional content.

The Grains and Foods Group also engages in processing and Contract Manufacturing services and offers a
comprehensive range of processing and packaging services from basic grain cleaning through ingredient
processing to custom roasting to finished goods in retail-ready packaging. With over ten processing facilities, the
Grains and Foods Group handles orders of every size, including barge lots, rail cars, bags, pallets, retail
packages and more. The Grains and Food Group services include:

e  Grain Conditioning - The Grains and Foods Group offers a variety of conditioning services
for soy, corn and sunflower. The Grains and Foods Group’s advanced equipment and state-
of-the-art technology for scalping and foreign matter removal is engineered to meet USDA
Grain Standards for premium food grade seed and grain conditioning.

¢  Grain Milling — The Grains and Food Group services include dry mill systems for corn, oat
and grain processing - offering various granulations and batch sizing.

e Ingredient Processing - The Grains and Foods Group’s custom food ingredient processing
services offer a full range of technical capabilities. The Grains and Foods Group has the
expertise and equipment needed for extraction, separation and concentration of a
wide variety of grain and dairy ingredients as well as custom seasoning, dry and oil roasting.

e  Packaging - The Grains and Foods Group’s aseptic packaging facility specializes in Tetra
Pak equipment in one liter and Y2 gallon sizing, with a variety of opening types and extended
shelf life options. The Grains and Foods Group’s roasting facility offers nitrogen-flushed
pillow packs, pouches and bulk packaging.

Competition

The Grains and Foods Group competes with large grain suppliers for customers and competes with other companies
active on the international commercial grain procurement market for supply. The Grains and Foods Group’s organic
specialty grains compete in the smaller niche U.S. commercial organic grains market. Key to competing in these
markets is access to transportation, supply and relationships with organic producers. The Grains and Foods Group’s
aseptic packaged products facility competes with a number of other regional manufacturers of similar size and
similar aseptic packaging capabilities.

Distribution, Marketing, and Sales

The Grains and Foods Group has well established sales and marketing capabilities that have provided for its
dramatic yet stable growth. As a leading provider of soy, com, sunflower and grain-based food ingredients, the
group offers a comprehensive range of ingredients and services to the food industry. Distribution channels can
vary greatly by product category of raw materials, ingredients and consumer goods, but the Grains and Foods
Group enjoys a diverse ‘to market’ strategy in each product category. The Grains and Foods Group’s Organic,
Non-GMO and Identity Preserved (IP) ingredients are valued by manufacturers worldwide. For specialty whole
food grain raw materials, approximately 50% of the customer base is international, for food ingredients while the
majority of customers are North American, the users range from major multi-nationals to smaller specialty
innovative organic food makers, and the consumer goods line distribution channels include private label and store
brands, food service and also SunOpta controlled brands. This wide array of sales and distribution avenues allows
the Grains and Foods Group to maximize sales and margin while mitigating the risk of concentrating business in a
single segment of the market.
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Suppliers

Despite having an established IP, organic soy and corn grower network with approximately 2,500 producers, with
many relationships existing for over 20 years, and relationships with approximately 500 sunflower farmers in the
Midwest, weather conditions and other factors can limit the availability of certain grains in North America. The
Company is focused on expanding production and sourcing capabilities to other parts of the world in order to
ensure supply in years when local production may be below normal levels. The Grains and Foods Group also has
the ability to divert available product based on market demand and customer requirements in order to maximize
return,

INGREDIENTS GROUP

The Ingredients Group focuses on transforming both internally and externally sourced raw materials into value-
added food ingredient solutions. The Ingredients Group comprises the previously acquired Northern Food &
Dairy’s Fosston and Bertha, Minnesota facilities, Opta Food Ingredients, Inc., and the Cedar Rapids oat fiber
facility purchased in 2005 from General Mills. The Ingredients Group specializes in the technical processing of
specialty food ingredients with a focus on non-GMO, natural, functional and organic offerings. The Ingredients
Group works closely with customers to identify product formulation, cost and productivity issues and develops
solutions to these problems based on proprietary, value-added, highly functional food ingredients and ingredient
systems utilizing the Ingredients Group’s extensive technical knowledge and manufacturing base.

The Ingredients Group is an innovator in the value-added food ingredients market with a technical selling and
product applications focus. Based on management’s estimates, the Ingredients Group is the world’s largest supplier
of oat fiber to the food industry and one of the largest producers of soy fibers in the United States. Through its
extensive manufacturing platform, the Ingredients Group markets the Canadian Harvest® Oat Fiber and SunOpta
® Soy Fibers families of insoluble organic and conventional fiber products, a number of value-added starch-based
texturizers, resistant starch and proprietary stabilizer blends under the SunOpta Ingredient Systems ™ umbrella,
and a number of custom processed ingredients including natural preservatives and sweeteners.

The Ingredients Group is headquartered in Bedford, Massachusetts. Processing facilities are located in Bertha,
Fosston and Cambridge, Minnesota; Galesburg, Illinois; Cedar Rapids, lowa; and Louisville, Kentucky.

SunOpta believes the Ingredients Group is well positioned to capitalize on the rapid growth of the natural and
organic food markets with a clear focus on a wide range of fiber, soy and starch based products. Publications from
both the American Dietetic Association and a Mayo Clinic Health letter noted that fiber consumption is below
recommended levels in the U.S. The Ingredients Group’s Canadian Harvest line of oat fibers and stabilized brans
and SunOpta soy fibers are used in numerous products such as fiber-enriched breads and other baked goods,
breakfast cereals and snack bars. These products can be used to increase total dietary fiber content of foods while
minimizing negative effects on taste, texture and appearance. The Ingredients Group oat and soy fibers which are
insoluble fibers enhance overall gastrointestinal health. Oat and soy fibers are primary ingredients in breads,
pastries, muffins, tacos and tortillas as food companies reformulate their products to meet the growing
opportunities for fiber-enriched foods. Recent innovations have expanded applications of fiber into dairy and meat
products. Stabilized oat brans can be used as a source of soluble fiber (fB-glucan) which is beneficial to
cardiovascular health.

The Ingredients Group continues to diversify its unique portfolio of products. Products are organized under five
main technology platforms: 1) Fibers and Brans, which include Canadian Harvest® , Oat Fibers and Stabilized
Bran products as well as SunOpta Soy Fibers; 2) SunOpta™ Ingredient Systems, which include OptaGrade ® ,
OptaMist ® , Shimizu Konjac Flour, Blanver’s microcrystalline cellulose (“MCC”) and a growing portfolio of
proprietary stabilizer and dairy powder blends; 3) Grade A Acid Whey; 4) Dried sweeteners, primarily honey and
molasses; and 5) Contract manufacturing.

The Ingredients Group food ingredients are used by approximately 300 customers worldwide, including some of
the largest U.S. consumer packaged food companies and quick service restaurant chains. In 2007, the Ingredients
Group continued to enhance its international sales capabilities and has approximately 25 distributors around the
world.
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Many of the Ingredients Group starch-based texturizers and ingredient blends were originally developed for and
are used in reduced fat versions of a variety of dairy products such as low fat or fat-free cottage cheese, sour
cream, cream cheese, or processed cheeses. As discussed in “Taking the Fat Out of Food,” a publication of the
United States Food and Drug Administration (“FDA”), reducing fat intake by consuming reduced fat versions of
these products is an element of a healthier diet. Given the increased demand for soy-containing foods, the
Ingredients Group has developed several ingredient blends for use in organic and conventional soy-based dairy
alternatives such as soy yogurt, cream cheese, beverages, and frozen desserts.

In addition to helping food manufacturers improve the healthfulness of their food products, the Ingredients Group
family of texturizing ingredients can improve the overall quality of food products, reduce formulation costs, and
meet specific processing requirements. The Company believes that all of its products are Generally Regarded As
Safe (“GRAS”) under current FDA regulations (see “Regulation — SunOpta Food Group” section for further
description).

The Ingredients Group’s major products are as follows:

1) Fiber-Based Products

Canadian Harvest Oat Fibers and SunOpta Soy Fibers are a family of insoluble fiber products derived
from oat and soy hulls. They are used commercially to increase yield and enhance texture in ground meat
products, to add strength and reduce breakage in products such as taco shells and ice cream cones, and to
enhance texture and increase the fiber content of cereals, breads, cookies and crackers. The Company
also offers Canadian Harvest Stabilized Brans derived from oat, wheat and corn, as well as wheat germ.
The Stabilized Brans are heat-treated to extend shelf life and ground to meet customer needs for
appropriate particle size. The Ingredients Group has increased its fiber offerings over the past few years
to include organic oat fiber, as well as organic and conventional soy fibers. One of the Ingredients
Group’s unique soy fibers is a protein and fiber rich by-product of soy concentrate manufacturing. This
fiber is used to enrich protein and fiber content of animal feed, pet food and a variety of food for human
consumption.

2) SunOpta Ingredient Systems

SunOpta Ingredient Systems are proprietary blends of texturizing agents and other ingredients that are
primarily developed and sold for use in dairy, salad dressing and soy-based product categories. Several of
the ingredient systems contain one of the Ingredients Group’s unique and proprietary starch-based
texturizers which are described below.

e  OptaGrade: OptaGrade is a natural, starch-based texturizing agent that is used commercially in
a variety of dairy products including natural, imitation and processed cheeses, sour cream, cream
cheese and cottage cheese.

e  OptaMist: OptaMist is also a starch-based texturizing agent that improves the taste, texture and
appearance of dairy products, yogurt, natural and processed cheese products, salad dressings and
mayonnaise. While the functionality of OptaMist is similar to that of OptaGrade, its unique
processing flexibility allows it to be used in food products made within a wide variety of
processing systems.

e  Grade A Acid Whey: Grade A Acid Whey is a liquid dairy by-product which is dried into powder
at one of the Ingredients Group’s facilities. The dry Grade A Acid Whey is used as a source of
protein and other dairy solids as well as a flavoring agent in various applications.

e  Dried Sweeteners: The Ingredients Group markets a line of dried honeys and molasses. These
products are used primarily in baked goods.

e Dairy Blends: The Ingredients Group produces custom blended, powdered dairy ingredients for
several customers in the United States.
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e  Konjac Flour: The Ingredients Group is a North American distributor for konjac flour for food
ingredient applications. A unique and very versatile texturizing agent obtained from the konjac
plant commonly cultivated in East Asia, konjac flour provides excellent heat and freeze thaw
stability when used to thicken or gel processed foods. Based upon current sales levels, the
Company does not believe the distribution agreement with Shimizu is material.

e MCC: Under a distribution agreement with Blanver Farmoquimica, Ltd. of Brazil, the
Ingredients Group is a distributor of MCC for food applications in the United States. MCC,
commonly known and labeled as cellulose gel, is a naturally derived stabilizer, texturizing agent
and fat replacer. It is used extensively in reduced fat salad dressings, numerous dairy products
including cheese, frozen desserts and whipped toppings and bakery products. Based upon
current sales levels, the Company does not believe the distribution agreement with Blanver is
material.

3) Custom Ingredients and Services

The Company produces a number of unique functional food ingredients, and offers services to customers,
on a contract basis utilizing customers’ proprietary technologies. Products include:

e  The Microgard™ family of natural food preservatives.
e Dried sweeteners such as powdered honey and molasses.

e  Technical processing and spray drying to produce a variety of food ingredients.

Competition

Food ingredients are considered unique niche items usually developed or processed for specific customers or
industry segments. The Ingredients Group competes with other product developers and specialty processors for the
specialty ingredient business.

The food ingredients industry is intensely competitive. Competitors include major companies with food ingredient
divisions, other food ingredient and sourcing companies, stabilizer companies and those consumer food companies
that also engage in the development and sale of food ingredients. Many of these competitors have financial and
technical resources as well as production and marketing capabilities that are greater than those of the Company.

Distribution, Marketing, and Sales

Sales and marketing is done through a technically oriented customer account team, the Ingredients Group believes
that the most effective way to solve each customer’s problem is to gain a thorough understanding of the customer
at all levels, build solid working relationships throughout the customer’s organization, be knowledgeable of the
market segment in which the customer competes, and have a detailed technical understanding of the customer’s
problem as well as its preferred solution. The Company takes a multidisciplinary approach in order to achieve this
level of customer understanding and service. Members of the Ingredient Group’s direct sales force are teamed up
with the appropriate technical personnel to work as “consultants” in defining and developing a range of potential
solutions to our customer’s formulation and product development problems. In all cases, the Ingredient Group’s
strategy is to provide outstanding service and responsiveness, which we believe will lead to additional
opportunities with existing and prospective customers.

Suppliers

The Ingredients Group’s raw materials and packaging needs are sourced from various suppliers who provide
products that are contractually required to comply with certain specifications. Products are sourced from
approximately 1,000 suppliers with availability subject to world market conditions. There are a number of
alternative sources of supply for all raw materials with critical customer supply relationships highlighted below.
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